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About PBGH

* 40 members

Purchaser Business  Private employers & public agencies
Group on Health + $100B spend

e 15 Million Americans

Advancing Quality Driving Affordability Fostering Health Equity

EXPERTISE APPLIED ACROSS ALL STRATEGIES:

Measuring What Matters | Policy and Advocacy | Payment Reform | Care Redesign | Health Equity



Our Members are No Longer Waiting for Intermediaries to Fix It
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“As health care costs continue to rise, we are working
to assure that the providers and intermediaries we use
are providing the best possible quality and value.

Where they are not, we will take action on behalf
of our associates.”

Lisa Woods

Vice President,

Physical & Emotional Wellbeing
Walmart
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A Joint Purchasing Agreement

Employer Health
Plan Common
Purchasing Agreement

Purchasing Advanced Primary Care

for Advanced Primary Care

Purchaser Business A pimeliaiins,
Group on Health partnerships wit

What we want to buy How we enable it How we know we have it

Integrated Whole-Person

Care/Population Health
Management

Payment Method Accountability

co/pationt engagemant + Compr v primary care

nformation sharing

The PBGH Primary Care Payment
Reform Workgroup has developed this
Common Purchasing Agreement —
guided by evidence based reform
principles — for jumbo employers
and health care purchasers to clearly
articulate their priorities to partners.
1tis intended to be used to remave

barriers to better care and achieve



